
Fragrance can be intimidat-
ing.

It’s one thing to give someone
a bouquet of roses, lilacs and
jasmine, but it’s quite another to
distill those petals into a potion
that will inevitably calm,
soothe, invigorate, amuse,
torture, bore or, perhaps, just
mildly annoy them.

But having said that, it’s still
worth the risk most of the time.
Men are just as prone to have a
stable of scents on hand as any
woman. We suspect that men
embrace cologne because they
have so little to distinguish their
style without the danger of
appearing to care too much
about their appearance.

A scent at its best can be
captivating, flirty, seductive
even. Here are three tips and
four fragrances worth a whiff.

Buying the gift of scent

1 Sniff around. Snoop
around his or her vanity
table and see what types of

fragrances he or she already
owns. Pay special attention to
the one that’s been used the
most. Also take note of whether
the fragrance smells sweet like
candy or sweet like fruit. Does
the scent have hints of citrus or
hints of flowers? Do you smell
woods or powders?

2 Head to a store and
narrow the search. If you
have names or photos, a

sales clerk can help you identify
what you are smelling.

Remember that the first thing
you smell isn’t really the most
important smell. Most fra-
grances have layers, and it’s the
base layer that stays on the
wearer the longest.

Once you identify the key
smell, narrow a few top notes,
the playful smells that rush in at
first sniff but quickly wander
off. Now, move everything else
out of nose range and clear your
scent palate with some coffee
beans. Concentrate on three or
four scents. Ignore the rest
completely.

3 Consider the bottle. Many
people keep the bottles
out in the open so that

they are within easy reach each
day. A nice bottle will at least be
able to stand alone on a vanity
table even if the scent doesn’t
become his or her favorite.

New scents for her
For the rocker chick: Love Rocks from

Victoria’s Secret’s Sexy Little Things
collection ($39), Victoria’s Secret.

Scent: Fruity floral fragrance has
the smell of bergamot, peony and
raspberry sorbet on top. Next
you’ll notice sandalwood flower,
jasmine, peach nectar and
plum. Then it dries down to
the lingering scents of golden
amber, violet, cashmere musk
and vanilla.

Style: The brash blood-red
bottle accented with black hard-
ware, including a removable black,
faux-leather rosette, captures the es-
sence of this edgy scent. The fragrance is described as equal parts
romantic and rebellious, and we are inclined to agree.
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I come from a long line of
card senders. Right up until
my grandma died, she was
mailing out birthday cards
to relatives — and even
possible relatives.

My mama is the kind of
woman who practices her
penmanship while she’s
talking on the phone and
never misses an opportunity
to send a holiday card —
even for St. Patrick’s Day,
and we’re not Irish.

Me? I do OK, but only in
spurts. If you have a birth-
day in January or February,
you’re likely to get a card
from me. Later in the year,
when I’ve lost interest in my
pretty calendar, you’ve got
more of a 50-50 shot at re-
ceiving a card.

But I’ve been thinking
about Lent, about preparing
my soul for Easter, and I’ve
decided to write a letter
every day for 40 days.

I’ll make myself slow
down, light a candle and put
pen to paper the old fash-
ioned way. My plan is to
offer a bit of encourage-
ment, and hopefully a smile,
to people who wouldn’t
normally expect to hear
from me.

Maybe that’s people like
my mama, who I usually
just call.

Or maybe it’s people I
don’t know, like the man
and woman who just signed
up to be foster parents or
the soldier who is far away
from home and rarely gets
mail.

I thought I might thank
the volunteers at The New
York Museum of Trans-
portation in Rush. They’ve
been so willing to share
their knowledge with our
oldest son, who got his first
model train at Christmas.

And maybe I’ll do more
than just write “Happy
birthday” and sign my name
to cards this month.

I don’t have 40 people on
my list yet, so if you know
someone who would like a
card — and who wouldn’t
be uncomfortable receiving
a note from a stranger —
please send me a name, an
address and a few sentences
about the situation.

I’ll do my best to make
sure they get mail and per-
haps a one-of-a-kind finger-
painted piece, courtesy of
our youngest son.

It’s not much, I know. But
it is a step. And any step
that shares God’s love and
celebrates hope is a step in
the right direction. ❑

Forty days
of letters
for Lent

SIMPLY FAITHFUL

MARKETTA GREGORY

Write to her at:
P.O. Box 12923
Rochester, NY 14612

markettagregory
@yahoo.com

If Olympic medals were given to
musicians, the judges might en-
counter the same controversy as
they do in figure skating: artistry
versus athleticism. While artistry is
at the center of the musical experi-
ence, a musician who can race
around an instrument always scores
big with audiences.

Evan Lysacek won gold in last
week’s Olympic men’s figure skat-
ing event for tackling all the ele-
ments of skating at its highest qual-
ity of execution. Similarly, violinist
Frank Huang would have been in
medal contention in Sunday’s an-
nual LifeMusic concert with the
Ying Quartet.

Huang, the quartet’s first violin-
ist, set new speed records in quar-

tets by Haydn and Mendelssohn,
adding uncanny control of dynam-
ics and phrasing within his velocity.
He also gave an artistically poised
performance in a newly commis-
sioned LifeMusic work by Richard
Danielpour.

Huang earned big points for his
quality of execution, not merely his
hair-raising pace.

The entire quartet opened up
Haydn’s Quartet in B-flat, Op. 33,
No. 4 at a lively tempo, as witty
statements traveled around the
group, including second violinist
Janet Ying, violist Phillip Ying and
cellist David Ying. But it wasn’t
long before Huang had an acceler-
ated string of sixteenth notes that
seemed to leave a trail of smoke
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Violinist Huang energizes Ying show
ANNA REGUERO
STAFF MUSIC CRITIC

The Ying Quartet performed in
Sunday’s LifeMusic concert.
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March 2-4. The celebration of Irish music,
song and dance known as Riverdance will
return to Rochester for three shows at the
Auditorium Theatre, 885 E. Main St. The
show, which has danced across stages since
the mid-1990s, is making its Farewell Tour.

Performances begin at 7:30 p.m. March 2-4.
Tickets ($29.50 to $59.50) are available
through Ticketmaster; call (800) 745-3000 or
www.ticketmaster.com. ❑

WORTH DOING

Joan Marcus
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Picking the perfect scent takes time —
here are options to keep your scent enticing

For the adventurer: Stella Nude by Stella
McCartney ($43-$81) at Sephora.

Scent: The fragrance combines the refreshing
zest of grapefruit and the sensual nature of Mo-
roccan rose. This is delicately melted with pink
pepper, gray amber and white peony blossom.

Style: A worldly scent that feels grounded,
earthy and refreshing. Perfect for an urban safari
or a trip to Africa, the scent conjures the spirit of
travel with a bouquet that is quiet but bold. For
the woman who has nothing to prove, perhaps
because she’s already done it.

New scents for him
For the playful seductor: Diesel Only the Brave

($52.50), Sephora.
Scent: A blend of lemon, leather, amber and

wood that dares you to lean in and sample the
other subtle floral notes that dot this fragrance.

Style: This scent makes you imagine the dark-
hair guy with the green eyes stopping to ask you
for directions even though he already knows where
he’s going.

For the power player: Zegna Colonia ($50-
$70), Dillard’s, www.dillards.com.

Scent: This was designed to be a classic with
the soothing warmth of bergamot, neroli and
cardamom on top and a foundation of cedar and
musk underneath. The floral notes hide at the
edges like clever embellishments — a pocket
square of iris or violet petal cuff links.

Style: As tailored as a fine Italian suit. Just like
the statuesque no-nonsense bottle, this fragrance
is all business. It’s subtle but arresting. ❑
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